SAMHSA and Ad Council Unveill
National Mental Health Anti-Stigma Campaign

Only One in Four Americans Believes People are Syiepic Towards
Those with Mental Ilinesses

The Substance Abuse and Mental Heathi&s Administration (SAMHSA), in
partnership with the Ad Council, today launchedcaianal awareness public service
advertising (PSA) campaign designed to decreasedbative attitudes that surround
mental illness and encourage young adults to stipipair friends who are living with
mental health problems.

“We took a new approach to de-stigmiagjy mental illness with this campaign,”
said Assistant Surgeon General Eric B. BroderiégdyIBISA Acting Deputy
Administrator. “Instead of telling people why thelyouldn’t discriminate against people
with mental illnesses, we are showing how frienas lose supportive of those who have
disclosed they are having a mental health problednitlae critical role that friendship
plays in recovery.”

Despite the fact that an overwhelmmagority of Americans (85 percent)
believe that people with mental illnesses are adtiame for their conditions, only about
one in four (26 percent) agrees that people arergén caring and sympathetic toward
individuals with mental illnesses, according toeavriHealthStyles Survey released
today. The survey data, licensed from Porter NolgISAMHSA and the Centers for
Disease Control and Prevention, also found that oné-quarter of young adults believe
that a person with a mental illness can eventualtpver, and slightly more than one-half
(54 percent) who know someone with a mental illiedgve that treatment can help
people with mental illnesses lead normal lives.

“The advances made in treatments and servicaadaotal illnesses offer the
hope of recovery for all,” said Acting Surgeon Geth®r. Kenneth Moritsugu, M.D.,
M.P.H, who helped to kick off the campaign. “Menithdess is not something to be
ashamed of. Itis an iliness that should be ttbatiéh the same urgency and compassion
as any other illness. And just like any other dsgthe support of friends and family
members is key to recovery.”

According to SAMHSA, in 2005 there wem estimated 24.6 million adults
aged 18 or older who experienced serious psychmdbdistress (SPD), which is highly
correlated with serious mental illness. Amongd5 year olds, the prevalence of SPD
is high (18.6 percent for 18-25, vs. 11.3 percentlfl adults 18 years of age and older).
But this age group shows the lowest rate of hefisg behaviors. Additionally, those
with mental health conditions in this segment havegh potential to minimize future
disability if social acceptance is broadened amy tieceive the right support and services
early on.



Created pro bono by Grey Worldwide, B8A campaign aims to reach 18- to 25-
year-old adults who have friends living with mentimesses. It highlights the importance
of their providing support. Featuring a voiceovgrTmny award-winning actor Liev
Schreiber, the television and radio spots illusttadw friendship is the key to recovery.
The campaign also includes print and interactiveegtésing that directs audiences to visit
a new comprehensive Web sieyw.whatadifference.samhsa.gdw learn more about
mental health and what they can do to play a rotéeir friend’s recovery.

“The prevalence of mental illness amgagng adults in our country is
staggering. We need to reduce the widespread stigwhg@rovide a greater opportunity
for recovery,” said Peggy Conlon, President and @EDThe Advertising Council. “The
compelling PSAs show young adults the critical tbiey have in supporting friends with
mental illnesses, and will help reduce the stigAdditionally, this age group can be a
great catalyst for the rest of the population.”

In addition to collaborating with th&®C, SAMHSA’s National Mental Health
Anti-Stigma Campaign has partnered with other faldegencies, including the National
Institute of Mental Health (NIMH), State mental leagencies, leading researchers on
stigma, and a broad coalition of stakeholdersuigiclg organizations that represent
provider organizations and consumer and family mangboups. The Campaign held a
series of regional meetings to develop a grassratgork to support the Campaign and
provide assistance with anti-stigma efforts to &tatnd local communities.

A resource guide entitled, "Developan§tigma Reduction Initiative," was also
recently released and is based on the evaluatidteasons learned from the Elimination
of Barriers Initiative. The guide provides inforntet on how to mount a statewide anti-
stigma campaign, examples of outreach materigh®rte on the best practices for stigma
reduction, and lists important resources for tecéinassistance. Copies of the guide can
be obtained by calling SAMHSA'’s National Mental Hteadnformation Clearinghouse at
1-800-789-2647.

To view the ads, please visiww.whatadifference.samhsa.gdvhe PSAs were
distributed to more than 28,000 media outlets natide earlier this month and will air
in advertising time that will be donated by the maed
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SAMHSA is a public health agency within the Departiof Health and Human
Services. The agency is responsible for improvwegaccountability, capacity and
effectiveness of the nation’s substance abuse ptiene addictions, treatment and

mental health services delivery system. SAMHSAearached atvww.samhsa.gov

The Advertising Council is a private, non-profiganization that has been the largest
producer of PSAs in the nation since 1942. To |leaone about the Ad Council and its
campaigns, visitvww.adcouncil.org




